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GUIDELINES FOR THE USE OF THE SA CHEFS LOGO

FONTS
The fonts used in the logo are as follows:
SOUTH AFRICAN – Arial Plain in black
CHEFS ASSOCIATION – Arial Bold in blue

These words are always capitalised. The icon of the logo (ie the hat with the swirl) may not be used without these words.

COLOURS
The colour breakdown of the icon and the words “CHEFS ASSOCIATION” is as follows:

CMYK breakdown
Cyan = 100%
Magenta = 70%
 
Pantone breakdown
Blue = Pantone Reflex Blue
Black = 100% Black
Grey = 15% Black
 
RGB breakdown
R= 0
G = 51
B = 112

POSITIONING OF THE LOGO
Please be aware that the logo must be centred according to the wording “CHEFS ASSOCIATION” and not according to the hat 
of the icon, as the swirl to the left of the hat will distort the centering, and create a lopsided effect if you are centering it on, for 
example, a flag.
 
PAYOFF LINE
SA Chef’s payoff line is “Promoting the art and science of cookery in South Africa”. During 2004, the payoff line “Celebrating 30 
years of culinary excellence and achievement” may also be used.

USE OF THE LOGO
A hi-res jpeg version of the logo is available from SA Chefs National Office. The logo may only be used by the SA Chefs board 
and regional committees for official SA Chefs business. The logo may also be used for your business if you are a corporate or 
training provider member. However, it may not appear on letterheads or business cards without the permission of the National 
Office, even if you are a member of a regional committee.

Corporate members, training providers and culinary partners have the right to use the logo on their letterhead, website, and 
printed marketing material, only with written permission per item/occasion from SA Chefs Head office. These categories of 
members can state that they are affiliated to the South African Chefs Association, but may not use the words “Endorsed by” in 
relation to the South African Chefs Association, as SA Chefs does not endorse companies or products. Unauthorised use of the 
logo will be monitored and prosecuted, if necessary.

COLLATERAL
The following collateral and printed material is available for sale and promotional use for events, membership drives, etc:
•	 Pull-up banners
•	 Letterheads (letters will be written on behalf of board members and regional committees by National Office)
•	 Compliment slips
•	 Membership application forms
•	 Certificates (certificates will be printed by National Office)
•	 Invoices and statements (will be printed by National Office)
•	 E-mail stationery
•	 A range of gift items is currently being investigated for sale to members (ie coffee mug, caps, ties, etc)

Please contact National Office at least two weeks prior to an event for which you require collateral and/or printed material.

INTEGRITY OF THE CORPORATE IDENTITY
Please note that the logo, colours and font form part of SA Chefs’s corporate identity and may not be adapted, distorted or 
altered in any way. If you are unsure about the applications or correct use of the logo, please contact the National Office.
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THE CORRECT PLACEMENT OF THE SA CHEFS LOGO ON OUR MEMBERS CHEF JACKETS 



SA CHEFS IS PROUD TO BE IN ASSOCIATION WITH THE FOLLOWING PROJECTS 



Corporate members can use the 
SA Chefs logos on their stationery, 
excluding business cards and marketing 
material.

Patrons can use the SA Chefs logos 
on their marketing material, product 
packaging and stationery, excluding 
business cards.


